


Infroduction

Nufreco is a company that is driven by our values. We
strive to always treatf ofthers with care, infegrity and
openness. We expect everyone in the company fo share
these principles and live them in our day-fo-day work.

Our jobs require us fo make thousands of decisions

each day —some are big, some are small, some are
straightforward and others are more complex. The more
difficult decisions require thoughtful consideration, guided
Py clear company policy and practical rules. Thatis why
we have this Code of Conduct.

The Code is about holding ourselves and each other
accountable not only for our results but also for how we
achieve them. It replaces our former Code of Efhics and

is aligned with the Ethics & Compliance ambitions of our
parent company SHV. It fells us what our company sfands
for, how we do business and how we should behave
towards each other.

While this Code covers a broad range of topics, if is nof
comprehensive. In some cases, more detailed policies,
procedures and tools are available and should be
consulted; the Code will fell you where fo find them.
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But no matter how much guidance we have, there will
always be challenging sifuations, and fimes when it

is difficulf to fell right from wrong. If you encounter a
dilemma, do not keep it fo yourself — you should discuss
and resolve it with the help of others. Bring your dilemmas
to management at the appropriate level, to Human
Resources, to Efhics & Compliance Compliance (E&C) or fo
Legal, and your colleagues will help you determine the
pest way forward.

And if you see behaviour that you know, or suspect, is
wrong, have the courage to speak up. You can consult
the same colleagues who will help you handle dilemmas,
or use our whistleblower line, “Speak Up.” Be assured that
we do not tolerafe any retaliation against reporters.

This Code is infended to help each of us actin a compliant

and ethical way. We will ask you to acknowledge that A
you have received and read it and that you will follow

ifs principles and rules. If will be an important part of your

employment relationship with Nutreco.

Rob Koremans
CEO Nutreco



What is the Code of Conduct? Who is the Code of Conduct for?

Our Code defines what we believe is the right way to do Our Code applies to all employees of Nutreco worldwide,

business. When you act consistently with this Code, you regardless of their job or seniority level. It also applies to all

know you are behaving in accordance with our values employees working in joint ventures over which Nutreco has

and company policies and in compliance with the law. management control.

How does the Code fit with our mission,
values and policy framework?
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Integrity 4 SHV Loyalty

Our mission Our values Our Code of Conduct Our policies
What we see as our godl How we behave to Our standards for business Detailed insfructions and processes
achieve our goal and personal conduct that help us adhere fo our Code
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What is expected of me?

This Code sets high standards of integrity
and conduct for everyone who works at
Nutreco. All employees must comply with
this Code and the policies and procedures
connected with it.

Understand and practise the requirements of

the Code.

 Learn the details of the policies relevant to your
job.

Acknowledge that even when something might
e a common practice in your location or
within your cultural norms, the requirements of
our Code must prevail.

Speak-up if you nofice or suspect any breaches
of this Code.
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Demonstrate your commitment to infegrity,
not just through your words, buf, more
importantly, fhrough your actions.

Make sure your feam members understand
that business results are never more
important than compliance with the law
and our policies.

Create an open environment where

every employee feels comfortable raising
concerns.

Handle employee concerns dppropriately
and promptly.

Engage with your teams on the importance
of compliance, with sincerity and convicfion,
whenever you have an opportunity.
Identify business processes generating
anincreased compliance risk and
communicate about them with your feams.
Act promptly when compliance
weaknesses are detected.

Afde

« Ifyou are asked or receive management

approval fo do something that violates our
Code or policies, this is wrong and you must
report it immediately.




Compliance

_ with laws and
- regulations

\

We comply with the laws, rules and regulations of the
AL countries where we operate. If a conflict exists between
\ ‘ a law and this Code, the law prevails over this Code.
\ " If this Code sets higher standards than local law, cultural
norms or business practices, this Code prevails.
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Your
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Sy =

e Ifin doubt: ask
* Raise your concerns and
Speak Up!




Business
conduct




® on ®
FGII‘ Compe'l'll'lon * If a competitor attempts to communicate on

any of these topics, stop the conversation
immediately, actively remove yourself from the

Our business success is based on the quality sifuation (Dy leaving the meefing) and reportf the
of our products, services and people. We incident fo E&C or Legall.

support free and fair competition and abide .+ There may be legifimate reasons fo communicate
by the laws that protect it. We will only or meet with competitors, for instance o

enter into agreements, understandings or discuss potential forms of cooperation or M&A

applicable competition laws. sensitive information may need to be exchanged.

Before communicating or meeting with
competitor for this purpose, you need approval
from next level management. E&C will advise in
wrifing before a decision is taken.

Dealing with competitors = _
* As arule avoid confact with competitors as much (s Dealing with suppliers and customers .",

as possible. - » Seek advice from E&C or Legal when you wish j" '
« |f contact is unavoidable, do nof exchange any --: to enter info exclusive or restrictive agreements ;

information on: [ 7= with suppliers or customers.

— Pricing or pricing policy . - Undersfand that resale price maintenance

— Market share ’ o is illegal in most countries and stick to

— Production, sales capacity or volume , recommended resale prices only.

— Costs, profits or margins * Nufreco’s suppliers or customers may also be

— Customers, suppliers and sales territories competitors or part of larger companies that

— Terms and conditions of sale compete with Nufreco. In these cases, you must

— Sales, marketing or development strategies only exchange information that is required for

Promotion, loyalty or rebate programs the existing business relationship. You do not
need prior approval to interact with this type of
supplier or customer as long as you undersfand
what is appropriate fo discuss. Ifin doubt consult

E&C or Legal.
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Trade associations

Take exira care at frade associations, indusiry meefings
and fairs. While aftending these is a perfectly legitimate
activity, they also offer competitors a place to meet
and improperly align businesses, particularly af pre- or
post-event meefings.

You need to obtain written approval from next level
management fo join and affend meetings of a frade
association. E&C will advise management in writing on
the condifions for you to participate.

Care in communication

Take great care in communicating, by email, letter
or memo.

Avoid language that could convey the wrong
suggestion of anfi-competitive conduct.

If what you wrife could be misinterpreted, give more
context or choose different words.

Remember that electronic communications such as
email may be refrievable for an indefinite period
oftime, even if you think you have deleted them
permanently.

Bear in mind that everything you communicate may
become evidence in case of a lawsuit.

Market intelligence

Obtaining information about the competition can
have a pro-competifive effect as it enables us to better
understand where we can improve our offering.

Use publicly available resources fo obtain market
intelligence, such as media reports, frade journals,
annual reports and market reports made by third
parties.
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* You may also use information on competitors
provided by customers or suppliers in the context of
meetfing competitive offers, but caution is required.

* You may never directly or indirectly (via a
third party) obtain sensitive information from a
competitor. If in doubt, consult E&C or Legal.

Q&A

I'have a friend who is a sales person working at
competitor. Sometimes we talk about marketing plans.
Is this a problem?

Yes ifis. In a conversation like this it is easy for you to
reveal commercially sensifive information and violate
competifion laws that forbid discussions on marketing
and pricing.

I want fo meet with a company fo defermine if they
can become a Nutreco supplier. This company
however is also a competitor. Am | allowed to meet
with them?

There may good reasons to meet with this competitor.
However authorities are generally suspicious of such
meefings. Take care, and make sure the meeting is
allowed by competition law. If in doubt consult E&C
or Legal.

For further guidance please refer to:
Nutranet > Policy House > E&C > Fair competition
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Trade sanctions

As a global company, we may produce, sell
or export our products in or to countries that
are subject to trade sanctions. We comply with
all applicable trade compliance laws and
regulations.

Our policy

» Only OpCos that have been authorized by the
Executive Committee may do business with parties
located in sanctioned countries. A list of sanctioned
countries is available on Nutranet.

* Authorized OpCos must meet certain compliance
requirements.

* All OpCos are forbidden from doing business with U.S -

sanctioned countries. A list of U.S -sanctioned countries
is available on Nutranet,
« For further details, contact E&C or Legall.

For further guidance please refer fo:
Nufranet > Policy House > E&C > Trade Sanctions &
Export Confrols Policy

Financial records

We keep clear, complete and up-to-date
records that accurately reflect our business
transactions and company assets.

Our policy

* We comply with applicable laws, generally
accepted accounting principles and our
infernal accounting procedures.

* We don'tkeep “off the books” or secret
accounts.

Q&A

I am not working in a financial role. Is accounting
integrity still my responsipility?

> Yes, proper record-keeping is a responsibility
we all share. You may work with expense reports,
fest data and sales invoices: all of these must be
accurate, complete and properly recorded.

For further guidance please refer to:
Nufranet > Policy House > Finance > Nutreco
Accounting Manuall
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Corporate Your role
° o0 Each of us has a role fo play in making Nutreco a
SUS'l'a l na bl I “'y more sustainable business. You can help by:
I e Promoting and encouraging suppliers to sign
We contribute to greater sustainable protein = Nufreco’s Supplier Code of Conduct and abide by
output in the feed-to-food chain. Our their commitment
businesses look for opportunities to create Driving fransparency in sustainability by reporting
shared value for the benefit of our entire | progress and challenges to Nuterra management
industry and society as a whole. Acfively promoting and engaging in Nutreco
Global Community Day in your local community
Encouraging customers, suppliers and other
external stakeholders fo read Nutreco’s Annuall
Sustainability Report to help us create shared value
Our sustainability program on the susfainability challenges we face
* Nuferra is our comprehensive sustainability program. Advocating for responsible and sustainable activity
* |tis aligned with and contributes to eight of the Unifed in your workplace and local community
Nations’ Sustainable Development Godadls.
e The Nuterra Roadmap sefs clear fargets, measures For further guidance please refer to:
progress and assesses the environmental impact of our Nutranef > Policy House > Sustainability > Nuterra
nutritional solutions.

B



Personal
conduct




Gifts, hospitality
and entertainment

Gifts and hospitality can help build business
relationships, but may become bribes if offered
or accepted in return for a favour or business
advantage. We do not allow bribery or
facilitation payments to be offered or accepted in
any of our business dealings around the worid,
with both governments and the private sector.

Use common sense

Always ask yourself if offering or accepting a gift or
invitation could (be seen to) improperly influence you or
someone else in making business decisions.

What you should know

Bribery means giving, offering or promising anything of
value fo influence a business decision.

A giff can be an object, cash payment, voucher, gift card,
favourable loan or anything else of value.

Hospitality may involve lunches or dinners, entertainment,
sports events, fravel or lodging.

Facilitation payments are smaill amounts paid to public
officials fo expedite routine or administrative actions such
as issuing licenses or visas.

Gifts and hospitality for public officials

* Do not offer any gifts, apart from Nutreco-branded
promotional materials of limited value, to public officials
or their families.

* Hospitality must be of reasonable value and permifted
under local laws and regulations.

Gifts for or from business partners

* Never offer, ask for or accept a giff to obtain an
improper business advantage.

 Ensure that you don't violate the national laws or the
known policy of the recipient.

» Take extra care during sensitive periods such as
negotiations, a tender phase, or legal proceedings.

 Ciffs in the form of cash or cash equivalents (such as gift
cards, vouchers and securities) are not allowed.

« Gifts offered or accepted may not exceed €100 in
value. Per business partner, gifts may not be offered or
accepted more than four fimes per year.

 Ifa giftthat does nof comply with these rules cannot
reasonably be refused, you may accept it if it does not
immediately frigger any return gift or action. However,
you must inform next level management promptly and
you maly not keep the giff yourself.
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Hospitality for or from business partners

» Offering or accepting hospitality is allowed if it is
of reasonable valug, fosters business relationships,
displays good taste, does not violate the known policy
of the recipient and is extended as a matter of courtesy.

* Business partners visifing Nufreco facilities or events
may be offered reasonable, proportionate fravel and
lodging. Only offer the same to spouses and family
members if this is appropriate.

Deviations require approval

* Any deviation from these rules requires prior written
approval from next level management following
written aadvice from E&C.

<
L\




Facilitation payments

You must never inifiate a facilitation payment.

To avoid having someone request that you make a

facilitation payment you should:

— Use electronic means to confact public officials
when possible

— Make sure all of your paperwork is in order

— Plan suitable lead time when dealing with public
officials

— Avoid being alone when meeting with a public
official

— Avoid cash payments

If a facilitation payment is still requested you should:

— Ask for the reason behind the request, and state that
you will pay any fines and fees to the government
office and not to the public official him or herself

— Explain the Nutreco policy

— If payment is still requested, ask fo speak with the
public official’s manager

— Ifthe request remains, escalate to next level
management

If a facilitation payment is impossible to prevent, for

instance because the health or safety of a Nutreco

employee is af risk, you should (afterwards):

— Inform next level management

— Record the payment in Nutreco’s books

Take action to inform the authorities that such

payments were asked

Document the steps you or your OpCo took to avoid

or reduce facilifation payments

Third parties
 In addifion to not paying or accepting bribes ourselves,

we dlso need to make sure that third parties do not

pay or accept bribes on our behalf. For this reason we

have adopted the Third Party Due Diligence Policy that

helps us assess the risks related fo certain categories

of third parties and take precautionary measures to

manage these risks.

This policy applies to the following third parties:

— Sales agents

— Cusfoms agents

— Advisors represenfing Nutreco

— Infermediaries

— Joint venture partners

— Consorfium partners

— Participations (non group companies in which
Nutreco holds shares)

— Third party lobbyists

Relationship owners must ensure that proper risk

mitigating actions as set forth in the Third Party Due

Diligence Policy are faken. E&C can support executing

these actions.
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« Sponsorships involve supporting organizations

or events fo promote the Nutreco brands and
pusinesses.

» Charitable donations (in cash or in kind) are
given fo non-profit organizations with no
expectation of direct corporate benefif.

* Sponsorships and charitable donations must:
— Meet the requirements set out in the Nufreco

Anfi-Bribery and Corruption Policy
— Be approved in writing by next level
management following advice from E&C

For further guidance please refer fo:

Nutranet > Policy House > E&C > Anti-Bribery &
Corruption Policy

Nufranet > Policy House > E&C > Third Party Due
Diligence Policy

One of our vendors offers me tickets fo a concert
that she can't attend. Can | accept them?

> No. Even if the tickets fall within the €100 limit, the

event doesn't offer an opportunity fo enhance
your relationship with the vendor, since she will
not be attending with you.

A consultant | regularly work with asks me fo join
him at a sports event. Can | accept?

> Yes you may, provided the arrangement is of
modest value and is not infended to influence a
pusiness decision.

A government employee asked if | can help his
daughter get an infernship at Nutreco. He says this
would facilitate our relationship.

> Be careful. You can provide the government
employee with information about the infernship
and allow his daughter to apply in the same way
that other candidates do. Don't give her any form
of preferential freatment.

While stranded at the border, a customs officer
offers me a fast-frack entry in return for some cash.
Is this OK?

> No. This appears to be a facilitation payment.
The situation would be different if there was an
official fast-track service for which you would getf
an official receipt.
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Politics &

governments

Political support

* We observe neutrality with regard to political
parties and their candidates. As a company,
we do not make confributions fo local, regional
or natfional political fundraising events.

e However, Nuireco recognizes your right as an
individual fo participate in the political process
on your own time and atf your own expense.

Lobbying

* Lobbying activities seek to influence a political
decision-maker or legislator on a certain issue.
They must be done openly and fruthfully and
never involve gifts, entertainment or donations.

« Lobbying activities by employees require prior
written approval from next level management
following advice from E&C.

* Lobbying activities involving a third party
require prior written approval from the Executive
Committee following advice from E&C.

For further guidance please refer fo:

Nufranet > Policy House > E&C > Anti-Bribery &
Corruption Policy
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Conflicts of interest

The business decisions we make should never
be based on our own private interests. We
must always seek to avoid real or perceived
conflicts between our private interests and our

professional responsibilities. Conflicts of interest
must be reported immediately.

Examples
Conflicts of interest may arise when personal
= q - " . inferests affect (or appear to affect) our apility to
' AN make impartial business decisions. Typical examples

o 2247 include:

¥ T . . S . ,
,.;r__?‘_ . 7+, Having afinancial inferest in one of Nutreco’s
R business partners or competitors
W B v

% 1A ..'«‘e;\ « Doing business on Nutreco’s behalf with someone
' you have d close personal relationship with

A ‘.. ] * Taking for yourself a business opportunity that is
RS meant for Nufreco, or passing it on to someone
| "_ > else Recruiting or supervising family memibers or
‘-\» '. close friends

“ \\".

‘Rl

' .

Nutreco Code of Conduct

Your role

* Avoid situations of (real or perceived) conflicts of
inferest as much as possible.

» Do nof engage in decision-making that creates
a (real or perceived) conflict of inferest.

» Do nof give preferential freatment to family
memibers or close friends.

* Disclose (potential) conflicts of interest fo your
next level management.

(Supervisory) board positions

Seek approval from your next level management
for (supervisory) board positions or advisory roles
that could conflict with your responsibilities as a
Nufreco employee. A decision will be taken affer
written advice of E&C.

Romantic relationships

Romantic relationships can become an issue if the
employees concerned work in the same reporting
line. Inthese cases, both employees must disclose
their relationship to HR or next level management
so the possible implications can be assessed and
any necessary arrangements made.

Remember
A conflict of interest is not necessarily a breach of

this Code, but failing fo prompitly disclose a conflict
is a violation.

-

Q&A

I am looking for a new supplier. A friend of mine
owns a company that is well-positioned fo supply
Nutreco. May | engage with her?

> No, you may not engage with her personally.
You may infroduce your friend to a colleague,
who can treaf her as any other possible supplier.
You may not e involved in the decision-making
process.

| have been offered arole in the supervisory
board of another company. Am | allowed to
accept this role?

> Before you accept, you should first disclose
this offer to next level management. You may
only accept this role after your manager has
approved, following written advice from E&C.

For further guidance please refer fo:
Nufranet > Policy House > E&C > Anti-Bribery and
Corruption Policy




Product Safety

Nutreco’s sustainable development is
based on product safety, quality and
integrity. By complying with regulatory
requirements and our internal standards
we protect people and animails from
hazardous substances.

Our safety and quality program

Nutrace is our company-wide prodacfive
program to ensure feed-to-food quality and
safety.

It safeguards the quality of Nutreco products
and services and complies with legislation. It
helps us meet customer demands.

We inform our customers through clear
labelling and product-documentation so that
they can safely apply our products.

We handle any safety related complaints
seriously and ensure that they are properly
investigated. If required we report fo the
dppropriate regulatory authorities.

We share information on food and feed safety
maitters both infernally and externally.
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Your role

 Be alert for situations that could lead to our
products being compromised.

* If you see or suspect something that could
negatively affect the safety or quality of our

products, speak up and report it immediately.

For further guidance please refer fo:
Nutranet > Policy House > Product Safety

e =l - - - -
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Anti-harassment

WO rkpldce * We seek fo provide a working environment that is free
° from harassment and disrespectful conduct.

e I‘IVI I'O n mer“l * Harassment includes unwelcome verbal, visual or

physical behaviour that creates an inimidating or

We are committed to providing a safe, offensive environment.

collaborative and inclusive workplace e Examples include:

environment where employees and business - Rude language or jokes

partners are respected and appreciated. Intimidating or fhreatening behaviour

Degrading comments

Hostility ftowards others because of individual

characterisfics
Diversity and inclusion - Unwelcome sexual advances or remarks
* We affract, develop and retain a workforce that is as e You can help by always freating others the way you
diverse as the markets we serve. would like to be treated.
* We promote diversity and inclusion by:
- Respecting the mix of each other’s talents, abilifies Freedom of association
and experiences * We respect every employee’s right fo join a frade
— Valuing each others’ input union or fo have recognized employee representation
— Fostering an atmosphere of frust, openness and in accordance with the law.
sincerity * We recognize the right to engage in collective
pargaining.

Non-discrimination / equal opportunities
» We recruif, freat, promote and compensate employees  Compulsory and child labour

and job applicants based on merit, qualifications and * We will not use child Iabour or any other form of
job-related performance. compulsory labour.

* We do not discriminate with regards to gender, race, e The minimum age for entering into employment or
religion, age, disability, sexual orientation, nationality, working should not be less than the age for completion
political opinion and social or ethnic origin. of compulsory schooling as provided by national law

and, in any case, should not be under 15 years old.
* We comply with the Infernational Labour Standards.
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Minimum wage

All employees are entitled to the legal minimum wage, as
published by the government in the countries where we
operate.

Alcohol, drugs, weapons and tobacco

* We do not folerate working under the influence of
drugs or alcohol.

* You are expected to perform your job free from any
substance that could impair your job performance.

* We do not permit firearms or any other weapons on
our locations without prior written approval of OpCo
management following written advice of E&C.

* Smoking is prohibited in all our working areas, offices
and plants.

Q&A

My manager often loses his femper and yells af people.
Is that harassment?

> It depends, but, in any case, the situation creates

a negative working environment and should be
addressed. Share your concerns with HR or E&C or leave
a message with Speak Up.

One of my colleagues emailed an inappropriate joke to
me and some teammaites. | find it offensive. What should
[ do?

> Offensive behaviour is not acceptable. If you feel
uncomfortable speaking with your colleague directly,
confact your manager, HR or E&C or leave a message
with Speak Up.

For further guidance please refer fo:
Nufranet > Policy House > HR > Global Human Resources
Policy

Health and safety

We are committed fo safeguarding the health
and safety of our employees and visitors. All our
employees must adhere to the Nutreco HSE Policy,
Standards and Procedures.

Our Life-saving rules
We have defined 8 Life-saving rules to protect us while
carrying out our work:

1.

2.

Take a minute to assess risks beforenand
Complete Lock, Tag out, Try ouf procedure for
machines, situations and confined spaces

. Work with the appropriate work permit when

required

. Use required Personal Protective Equipment

properly

. Obey all traffic and transportation rules, both at our

properties and on public roads

. When working at heights above 1.8 metres and/

orin case of fall hazards, use fixed or mobile
platforms. If not available use appropriate fall
protection

. Know the evacuation routes and emergency

response procedures

. Familiarize yourself with the fravel security

insfructions

Your role

Understand and apply our Life-saving rules.
Report all injuries and significant incidents.

For further guidance please refer fo:
Nutranet> Policy House > HSE Policy
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Travel security

When travelling for work, Nutreco wantfs its employees to

e as safe as possible. The Travel Security Policy provides

clear insfructions fo limit risks.

Al flights must be booked via Nutreco approved fravel
agencies.

o Travellers must consulf the country/regional risk ratings
provided by International SOS.

» Travelling fo countries or regions with an extreme risk
rating is forbidden.

« Travelling fo countries or regions with a high or medium
risk rating must be approved as provided in the Travel
Security Policy.

» Take medical precautions such as vaccinations.

* Download the Infernational SOS App. In case of an
emergency use the contact details provided there.

For further guidance please refer fo:

Nufranet > Policy House > HR > Travel Security Policy
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CO m pq ny pI'O pel‘"l'y A. Protect our property and systems D. Personal use of company property

* Keep the IT equipment that is assigned to you in « Limited personal use of our company IT

(] (]
CI n d CO nfl d en'l'ld I secured places. resources is permitted if it does not have a
° ° Immediately report any property that is lost, negative impact on the day-fo-day operations
l nfO I'm OI'I O I‘I stolen, damaged, unsafe or in need of repair. of the business.

Only insfall sofftware and applications that Personal use must notf involve illegal,
Our property consists of real estate and comply with the Nutreco IT User Instructions. sexually explicit, discriminatory or otherwise
equipment, IT systems (such as laptops, inappropriate material and/or activities such as
mobile phones), intellectual property "_ B. Protect our confidential information gaming.
(patents, trademarks and brands) and '. including intellectual property il Nuireco reserves the right to monitor the use
confidential information (know-how, S - e Confidential information is information that is not of our IT systems and information without prior
formulations, business plans and supplier = available to the general public and might be e nofice and to the extent permitted by law.
or customer details), among other things. of use to competitors or harmful fo Nutreco, if Personally owned devices (BYOD) used to
We are all responsible for protecting disclosed. process and/or store Nutreco information must
company property. Safeguard Nutreco’s confidential information > comply with the Nutreco IT User Instructions.
from unauthorized disclosure and misuse.
Confidential information may only be accessed, For further guidance please refer to:

used or shared to the extent necessary to fulfill Nufranet > Policy House> IT> IT Users Instructions
your job dufies. Nutranet > Policy House > Communications >
Social Media Policy
. Social media
- In social media, refer fo Nufreco in a professionall
g way. Do not share pictures or videos of the Cyey e LI
. inside of our premises. T

Obtain permission from colleagues before
posting any images of them.
Do not speak on behalf of Nutreco unless you

have been authorized to do so.



Personal data

We respect the privacy of our employees,
customers, suppliers and business partners.
We only collect and use personal data that
we heed for our business. We treat personal
data with care and process it safely. Nutreco
has appointed a Group Privacy Officer, who
oversees our data privacy programme.

Processing of personal data

» For data privacy the key concept is “processing of
personal data”.

» Personal data is any information that relates to a
person who can be identfified - such as a name,
address, email, efc.

» The processing of personal datfa covers all of the
acfions you take with this data, including collecting,
storing and deleting data.

Your role
Always ask yourself if the data you are processing is
personal data. If so, keep the following in mind:

Only collect and process personal dafa that you
really need

Only share personal data with people who need if fo
perform their jolbs

Keep the personal data that you process up-to-date
Delete any personal data that you no longer need
Make sure that individuals whose personal data

we collect are well-informed about how this data is
processed

Take appropriate (IT) security measures fo protect the
personal data you process, from the moment you
collect it until the moment you delete it

Be aware

Always report possible datfa breaches at privacy@
nutreco.com. A data breach occurs when personall
data (1) is permanently lost or (2) ends up in the hands
of the wrong person oufside the company in a way
that could lead fo misuse.

Individuals have the right to access their personal data
and have if corrected or removed. Any requests must
e forwarded to privacy@nutreco.com.

When a third party processes personal data on behalf
of Nutreco, ensure that a proper data processing
agreement is in place.
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Q&A

I'would like to send a newsletter to all my
customers. Is this OK?

> Yes, as long as it is sent exclusively to exisfing
customers. For prospective customers, you would
need to ask them first before sending them a
newslefter or other information.

To celebrate the successful completion of a
major project, a supplier would like fo send

a personadlized thank you giff o the home
addresses of the project team members. Can

I share the names and home addresses of the
project team members with the supplier?

> In a situation like this, please contact the Group
Privacy Officer af privacy@nutreco.com. Alfhough
the gesture is well-meant and the project team
members may like to receive the gift, just sharing
the details could be problematic. The Group
Privacy Officer can help you determine the best
approach.

For further guidance please refer to:
Nufranet > Policy House > E&C > Privacy Codes for
Employee and Customer Data



Your
commitment




While our Code and policies are well-defined, everyday life Ifthe answer to any of these questfions is “ne,” do not proceed.

is not always as straightforward. You may face challenging If the answer is “maybe,” seek guidance — here are a few ways you can do this:
situations in which the right thing to do is not immediately 1. Talk to your manager; he or she knows your business and your situation best.
obvious. If you are unsure about what to do or what 2. Talk to a higher level manager.

decision to make, ask yourself the following questions: 3. Contact E&C or Legal.

SEEK GUIDA EN EVALUATE

Does it comply Am | being Will it protect Would I feel
with this Code? truthful and Nutreco’s comfortable
honest? reputation? if it was

published? PROCEED

STOP, LOOK FOR BETTER ALTERNATIVES




Raise your concerns
and Speak Up!

Our business is built on the trust we earn
from our stakeholders. Any violations of our
Code and policies erode this trust. Failing

to follow the Code can put your colleagues
and our business at stake. Because of this,

it is important that you report suspected
violations of our Code. There are several
safe ways for you to do this.

“Good news may fravel slowly, bad news
should fravel fast”

In keeping with this principle emiraced by SHY,
you must report possible Code violations as soon
as you become aware of them. This will help us fo
solve them before they have a negative effect on
Nutreco.

Where can you raise your concerns?

There are multiple ways:

* Talk to your manager or a higher level manager

* Talkto HR

» Talkto E&C or Legal

* Send amessage fo compliance@nutreco.com

* Leave areport with our whistleblower line
Speak Up

Speak Up

» Speak Up is the central whistleblower program of SHV.

* Information on Speak Up can be found on special
display boards in almost all of our locations.

* Speak Up can be reached online (Www.shvspeakup.
com) or by telephone using the toll-free natfional
number found on the display board in your locatfion.

* Reports can be made by name or anonymaously.

Investigation process

» Reports Will be investigated by one or more internal
and independent investigators.

 The facts of the situation will be established by
reviewing relevant documents and through interviews.

* We will respect the privacy and confidentiality of
everyone involved in the process to the fullest extent
possible.

* Employees under investigation will be nofified and
have the right to be heard as soon as possible during
the process.

* The reporter (if known) will be provided with feedback
on the outcome of the investigation.

Non-retaliation policy

We will not tolerate any retaliation against anyone who,
in good faith, reports a potential violation of our Code
or infernal policies. Any form of retaliation may resulfin
disciplinary action, up to and including termination of
employment.
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Corrective action

If we determine that there has been a breach of

our Code or policies, corrective action against the

involved employee(s) will be considered. This may

range from sending fhe employee(s) a confirmation of

our rules or a formal warning lefter to terminating their

employment and will depend upon:

* Whether the conduct was accidental or deliberate

* Whether the conduct involved a violation of the law

* Whether the conduct involved dishonesty, theft,
fraud or personal gain

* Whether the conduct was repetitive or systemic

* Whether the employee cooperated fully or fried fo
concedl things

» The employee’s level in the organisation

* Whether the employee self-reporfed or noft.

Q&A

I suspect — but am not certain — that someone is
violating our Code. Should | keep my concerns to
myself until | am sure?

> No. If you suspect a violation, raise your concerns.
Reporting in good faith means that you can also share
concerns you believe are frue, but which maly, after
investigation, furn out fo be unsubstantiated.

‘n E u freco Code of Conduct | Your conp'litment
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